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County Map Legend, Age 65+
m'
Pet Pop. Age 65+ | 2023 2028
Lessthan20% | 400% | 205%
20%1025% | 307% | 431%
25% 1o 30% 1% | 231%
30% 1o 35% 1% 7.5%
T3S%toA0% | 08% | 24%
T40% to 45% 0.2% 05% |
45% or more 01% | 02w

Data Source: Claritas, LLC (2023)
Claritas Pop-Facts Premier 2023
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Baby Boomers
$78.29 Trillion

Millennials
$14.20 Trillio

Source: Federal Reserve 2023 .
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Impact on consumer.behaviors
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Spending

Cut back on discretionary spendin

(dining out. travel. entertainmeng
Canceled subscriptions/memberships
Canceled/reduced digital services
Increased discretionary spending
Added/expanded digital services
Added subscriptions/memberships
Debt & savings

Saved more in emergency fund
Paid down debt faster

Increased usage of available credit
Saved more for retirement

Cut back on saving for retirement

Used retirement savings

Sources: TransUnion Q4 2023
Consumer Pulse Survey

GenZ

33%
24%
19*
L3*
15%

29%
22%
20%
15*
17>
8%

Millennials

Gen X

X* Percentage point change from Q3 2023

Baby Boomers
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Adults over age 60

lost $28.3 billion

in 2022 to financial fraud and
exploitation.

only 19% of adult

children of seniors state
they currently receive
fraud alerts
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iImplications for service delivery
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Are you 62+?
Welcome to Charlie.
Banking built for you.

You've been the everything to everyone. Now it's
your turn.

Learn more
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Adjust your strategies

 Unlock data insights

» Listen to consumers
 Adjust products and services
« Add value
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implications for your'workplace
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-
by 2030, more than

85 million Jobs could

go unfilled because there
aren’t enough skilled people
to take them
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Source: Korn Ferry (2023)




Workforce Implications

 Adapt hiring and retention policies

Shift toward flexible work arrangements

Proactively address sources of age-related conflicts

Plan for transfer of knowledge

Foster a culture of collaboration
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ACTION ITEM #1

Assess the generational

distribution of your existing
customers/members —
especially impact of 65+
deposit runoft. :




ACTION ITEM #2

Adjust and align your
marketing messages and

CX with the realities of your
target segments.
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ACTION ITEM #3

Assess the generational

distribution of your current

employees — and recalibrate
your talent recruitment strategy.
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Questions?
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Thank you!

JOE SULLIVAN

&R jsullivan@for insights.com
X @mi sullivan

¢ 312.961.0188

in) linkedin.com/in/mi  sullivan/ THE FINANCIAL BRAND m




