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Setting the Stage
The Future of Financial

Product Launches




Demand for new products strengthens

Planned New Financial Services Accounts
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Base: 2,000 internet users aged 18+
Source: Mintel Reports, Financial Services in 2024 — US — 2024
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Flexibility becomes key for consumers

Desired Features from New Financial Accounts
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Base: 983 internet users aged 18+ who plan to open a new financial services account, 2023; 880 internet users aged 18+ who plan to open a new financial services account, 2022
Source: Mintel Reports, Financial Services in 2024 — US — 2024
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Have you launched/been
Involved In a new product

launch In the last
12 months?




Areas of innovation

Source: Mintel




Marketing spend has stabilized

Marketing Spend by Sector
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$ Millions

mBanking ®Mortgage and Loans ®Investment ®Credit Card

Note: Includes National TV, Direct Mail, Paid Social Media, Online Video and Display advertising
Source: Comperemedia Omni [1/1/2022 — 3/31/2024] as of 5/06/2024
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Sparking Innovation
Strategies to Propel Next-

Gen Launches




Adapt:
Respond to changing
consumer needs




Affirm Card appeals with flexibility

Subject: You're invited! Get the Affirm Card today.

Email
Affirm Card Active Customers
affirm) 64% of
Get the Affirm Card™ consumers WhO
R o use or are
PR S v SET PO Seh e e interested in
( h Payment plam personaized for you
o e e o o BNPL say they
would like to do
,,,,,,,,,, it through a
debit card
Take It everywhere

Source: Comperemedia Omni [4/1/2024 - 4/30/2024] as of 5/10/24, Affirm FY Q3 24 Earnings Supplement
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Pesto helps stretched consumers

Instagram Q getpesto

' Going throu_gh |
' adivorce?

Pesto (launched 2023)

* Use items like diamond
rings, gold, luxury
watches or your debit
card for a refundable
security deposit

Inherited an * 1% cash back
item that'’s not v \ « $3.33 monthly fee
your style? I et st 12 0

Leverage it to build your E

credit with Pesto Mastercard® BRI <0

Source: Instagram
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Business travel returns

TikTok

National TV

We chose }

= A

Chris Renmer

Capltal(

N

Source: Comperemedia Omni [1/1/2024 - 4/30/2024] as of 5/10/24
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Target:
Seek out new
customer segments




Helping customers build credit

X Tt i e ORI E ST + Customers who are new to credit/rebuilding credit
the family that not oaly earns cash back, but aiso heips build credit e Minimum $250 deposit
* 1% cash back
A credit card that helps build credit * No annual fee
and earns cash back. * Huntington Late Fee Grace
* No foreign transaction fees
e * Free FICO scores
- » Card upgrade review for the unsecured Huntington

Cashback credit card after 7 months

Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024
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A bank for local food lovers in NE/NY

Instagram ~ Tnstogam - ox

a Walden Mutual Bank
" Sponsored

oQv A
2likes

Now open! An online bank for overyone
who loves local food. Join us and grow
your savings while supporting local
food and farms

Source: Instagram, WaldenMutual.com
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Web

YOUR MONLY CAN SLEEP “MUTUAL"™ MEAMS
COOPERATIVE

PARTNIR PIRKS

SOUNDLY

You

Walden Mutual claims to be "the first online mutual bank in

50 years - focused on local food and agriculture" supporting
New England and New York's local food economy.




Targeting high-net-worth consumers

Direct Mail % Citizens LinkedIn

PRIVATE BANK"™

LiCitizens

[E]Citizens

D Citizens

Introducing

Citizens

Private Client

FESITED ASVICE 80N A new bevel of serrice
A new level of

1 4 ] Inip,
financul paritnersing

Source: Comperemedia Omni [05/01/2023— 04/30/2024] as of 05/10/2024, LinkedIn
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Test:
Gather feedback and
iterate for success




Xbox Mastercard pre-launch

Email

The pre-launch with Xbox Insiders led

to 4 NEW benefits:

1. Two 3-month trials for Game Pass
Ultimate ($16.99 per month) to
give to friends/family after
spending $7K in 12 months

2. Upgrade to level 2 of Microsoft
Rewards

3. 3 months of Spotify Premium

4. Access to Barclays Money Basics
for financial education

Subject: As an
Xbox Insider, you
can now apply for
the new Xbox
Mastercard
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3 MONTHS OF SPOTIFY
PREMIUM INDIVIDUAL

Gt 3 months of Spotey Prewmsus indvidusl nfiee
your firss purchase with your Xbox Mastercard.
With Sposty, £'s saay 50 find the right ad-Tree
Tsic of podicast for wvery moment - on your
proee, your compuler, your tablet, and more
Scundizack your e with Spotsy *

APPLY NOW )

Email




Klarna tries again

Email

Klama,

It's worth the wait.

Finally, you can sign up for the Klama
Card's waitlist, Bring Pay in 4 with you

wherever you go

The Klarna Card

Web

waitlist is open

Source: Comperemedia Omni [04/01/2022 — 04/30/2024] as of 05/10/2024, Klarna.com

THE FINANCIAL BRAND m

No monthly/annual fee

10% cashback in the Klarna
app

Pay monthly statement in full
with zero interest

Move a purchase due date to
the next month’s statement
(interest applicable)

Pay over time on eligible
purchases in 3 or 6 monthly
payments (interest applicable)




Aven tests The Home Card

DireCt Mall E With 1% Cashback on your mortgage payment, i
2 e i Aven is the best credit card for homeowners. E
B St ahe i + 1% cashback on your -~-.~w‘x.‘--—~ . i
Home Card by Aven Do 2% unlmited cathback oo ol cthes purchases :
WA TN Corhtar b o pos omrigmge paymment, Yool She : An APR starting o8 \ow a2 7.90% H
b:o-u.-htln.‘l»-dhh.———l Peee sem vy : o 10 $2%0.000 :
so H Starting at $O to get your card H
1% cash back on Soeae pas L e % ;
mortgage payments SF0000 | N ' 5
(NEVV) E Gt 1 v E
Lr A P - Yoo g roure i
o I 1 IR
W 0 B = , .
Mortgage cashback fineprint:
____________ + Spend $4K during first 3 months to start
earning points

» Confirm mortgage payment with Plaid
Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024 + Earn up to $200 per year
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Accelerate:
Be agile and increase
your speed to market




BoA’s record year for patents

6% -
Technology Data Analytics . 3%

categories Augmented Reality/Virtual Reality

for Financial Services

for Bank of 6%
America,s Blockchain
644 patents - 289%
granted in 12% - Information Security
Payment
2023 Technology
12% -
Online/Mobile/ '| 80/0
Consumer Barking Artificial Intelligence
and Machine Leaming
1 50/0 - for Financial Services
Programming
Technology

Source: Bank of America
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AmeXx’s 40 product refresh in 2024

Our Product Design Playbook: Consumer Platinum Example

Strengthen Value Leverage Partnerships Price Make Membership
Propositions! & Funded Value for Value Meaningful
‘_é- /-\ Annual Card Fee Access & Experiences
Yy = From
— BO + . CENTURION LOUNGE
- $550 FINE HOTELS + RESORTS
Travel & Lifestyle = o
. ret ertainment
. S‘;".,:LE,“’*' . gr:;t' oiing Aspirational
" ARTISTCARDS  [Fga
+ $200 Uber Cash Access by Resy Walmart+ @ I $1,500+ in Value | S f‘@a

- Fine Hotels + Resorts

T
Di Mail - &=
irect Mai ENHANCED \ 8
CARD BENEFITS.

141

Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024] , Amex 2024 Investor Day
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Upgrade’s relentless pace

) upgrade

2021 2022

Rewards Upgrade
Checking Shopping

2017 2019 2020
Personal Loan Upgrade Card Cash Rewards

2022 2022 — 2022/2023 2023 2023 Urgatie
Upgrade High Yield Lt FemEs s Triple Cash Upgraded Upgrade e

OneCard Savings Rewards Secured Card Select Fenecls 2

Source: Comperemedia Omni [01/01/2022 — 04/30/2024] as of 05/10/2024, Upgrade.com
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More Upgrade products launched

Direct Mail

Upgrade Select

« $39 annual
fee

« $3,500 credit
line

© $3% st e

© Lw vow e Cwt
e vy -

Y ——
Sram 12 ot 3o

200 O
wnery 1J upgrode
G P welt row el o )

o — At
P o Starns S o
e o et e ot

T T s e

-
Ve ng e A -

Poe oy wher
-

Vit UpgradeCard.com Dt Sagh

D e o

Scan 1w
QR code

% frew Iitaton Code

you I'e pre-eppraved’
Unlimited 2.2% cash back
on payments’

Crwdin o up e §0.000"

AR A A W e A e
Bogm o crecst e tode @ UpgreseCarnd com
) G Ve ve shmady b pre appee vt fol wp be
4000

UPGAADE CARD SENLITTS
+ Uit 3 % oo back O pryate
+ U " . - SR

Yupgrode

Pwetm
T s e

) e ey gt far e
« B0 sl N

o L e £ e 1o s il it Lt eyt prend ol & Bamed B sy
A o st by o .

[ Vit UpgradeCard.com s nesbne

e e

-
QR code

Enter inwtaton Code

Upgrade Cash Rewards Elite

Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024
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2.2% cash back on

payments
$6,000 credit line
No annual fee




Enhance:
Find new ways to add
value post-launch




Adding value with partnerships

In-branch Email

BANK OF AMERICA "5~ ﬁ

STARSUCKS
.......

".‘::'.?f." BANK OF AMERICA Y5>

Link. Sip. Earn.

Get 2% cash back.*
Plus Bonus Stars!

ot migre
o ewardiryg

i

You can now link with
Bank of America, too!

Youre aready hnded with Delta Shy Mow
Now bk with Bank of Amaerics to vant
warrng even e

Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024
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Bilt launches Blade benefits

Email

[11 1 HH LH
ATDITIORAL BENERITS FOR The future of urban air mobility” - Blade

BILT ELITE STATUS
MEMBERS

* Platinum Members got access 1o a

1l

limentary BLADE it between

Manhattan and JFK or N ark airports

cvery year

« Gold and Platinum Members have
access 1o BLADE lounges, even If they

aren't flying with BLADE that day*

1 Members get
We b .
. JE flights, which
spend Lims 3 ¢ launched <ae
; . A > stan a1 $195, when booked throw
exclusive benefits 3LADE 80 you can skap the

2 = bilt app

traffic and fly between Manhattan and JFK or

Newark alrpons in just
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Apple Card continues to innovate

Web Email
Healthy finances. “As we look at the year ahead and
Family style. beyond, we're excited to continue to

W Aguie Cand |ty oo o sbuwe Apuie it
Wity & Co Ot aret w1 S Sone P s b
B 1

innovate and invest in Apple Card’s

award-winning experience, and provide
users with more tools and features that

help them lead healthier financial lives”

— Apple, Jan 2024

e e ibardow 103N Day e 4.40% APY.
Pl i) High yield. Low effort.
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SoFi touts membership benefits

Direct Mail

Refinance student losns snd .

Sof el com

e wa
A greet reasens tn
refisance studert
loans with Sofl
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e s
‘Prssin, Migan
v

Source: Comperemedia Omni [02/01/2024 — 04/30/2024] as of 05/10/2024

Facebook
O
Access valuable member benefits like these: 10 ot et Mo Moty St L owe e Lsim o

LM 10 yOur i, big o & wis 0t erted £y - PP—
{0 powts Aor making smart mofey MOws Mamber raoe Ao RIS SRR SR SR g MBS St
AT pdeem them towaed your fnanc o gres o SOw e
|

Start your refi at SoFiRefi.com o cotimanion hefor S/A/2004

“SoFi Travel is the next phase in SoFi's mission to
help people achieve financial independence,
going beyond managing members’ money to
empowering them to more affordably do the things
they are most passionate about, all in one place”

- SoFi, May 2023
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Amplify:
Seek out new ways
o generate buzz

and excitement




Robinhood gets creative

X Robinhood Presents: The New Gold Standard Email X

BEN BALLER™ X
JENBALLER - Follow

Earn a limited edition Solid
Gold Card

First of its kind collaboration with @RobinhocodApp in
the books. They're doing some cool things... Find out
more on 3/26/24 #RobinhoodPartner #8BDTC

3 customer segments in one card->

Worth the weight

for it Motentood Oold

St

< tE
- 0 hrorchs 1o utenood
-

N

MEEO guest 5ppeavance

okt
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Acorns goes for celebrity

YouTube

Introducing the limited
edition Mighty Oak
debit card

Mighty Oak Debit Card
3% APY on Checking

5% APY on Emergency
Fund

Get your card now for a chance to
win a 550 F

& acorns

Source: Comperemedia Omni [10/1/2023 - 4/30/2024] as of 5/10/2024
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Experian goes big

“It finds payments that could raise  “...a digital checking account that
your credit score without the debt” can build credit without the debt”

Instagram

' i

experian’ -

R 'Jl Travis Kelce final‘ly
meets his hero.
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Varo goes for engagement

Email Subject: Don't

Varo & 8
.. New: Varo Line of Credit

DON'T
MISS OUT:
JOIN THE
WAITLIST!

Source: Comperemedia Omni [02/1/2024 - 4/30/2024] as of 5/10/2024

Varo '

s N
wVaro Line of Creditr

YOU MOVED

UPTHE .
WAITLIST!

Your current waitlist position
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ounksEwNE

KEEP MOVING UP
THE WAITLIST*

Take these actions to help boost your
ranking.

Use your Varo Bank Account

Increase your Direct Deposit amounts
Spend more with your Varo Debit Card
Spend more with you Varo Believe Card
Borrow and pay on time with Varo Advance
Pay recurring bills with Varo




ACTION ITEM #1

Prioritize consumer feedback

to identify unmet needs.




ACTION ITEM #2

Be agile and seek continuous

Improvement.




ACTION ITEM #3

Build excitement and a strong

brand narrative.




Questions?

H#fbforum THE FINANCIAL BRAND




Thank you!

ANDREW DAVIDSON
&2 adavidson@mintel.com SCAN ME

W @TheAPDavidson
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