Unlocking What People Really
Want from Financial Brands
on Social Media

Mark McDonnell THE FINANCIAL BRAND
Social Media Strategy Expert




Hey, I'm Mark
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| moved from Ireland to Vancouver
without even Googling it

(Spoiler alert: there are a lot of mountains)

I’'ve been to 30 countries and counting

| have a Masters in Human Nutrition
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The
B2B Elements of Value,

what is it?
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The modern customer
relationship is on social.

\_

Led by the
soclal marketer.

~
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But these relationships
are on thin ice ©@

—CED -

of the population
recognize that
advertising is what
keeps social media free

(...but 59% think there is too much of it)

m52%

of people are
exhausted by self-
promotional
brand content

—@hP -

would prefer

if there was
no brand

content at all

\L J/
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The brutal truth is that people
will take active steps to avoid
content they don’t like from
businesses on social media.
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What has caused 68%

consumers to
said boring

content

a brand in the last
12 months?




FINANCE!

We’'re supposed to be SERIOUS!

Ever heard of COMPLIANCE, Mark??

-
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Content people
actually like to

see from brands

Our 2024 Trends study showed that
consumers want to be entertained.

But what entertains them?

The trifecta of entertainment:

e« Something new
e« Something funny
e« Something inspirational

56«

Tells or teaches me
something new

feel something Makes me laugh

Inspires me

Visually
engages me

Surprises me

Sample: 6,026 respondents
Source: Hootsuite 2024 Consumer Survey
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Inspired by de-influencing to
Wmuh-umn«:::m

8 steps to

making more
mindful

purchases

“w

Qv e A}
Liked by dreamerbeaverS7 and others
monzo The de-influencing trend, which has taken over

social media in recent months, is encouraging people to be
more conscious of their spending

But how can we, as consumers, put the trond into
praclce?

Hore are eight tips 1o help you tune out of marketing hype
and get the most value out of your money &

3 common

and how to
protect
yourself

O QY ; A
Liked by neneasi and others

monzo Exploring new places and cultres con bo an
exciting and eye-opening experience. But it's crucial to
stay vigiant against common raved scams that could ruin
your holiday and result in a hefty bill

The number of people being scammed nto paying for fake
fights and accommodation bookings has increased in
rpcent yoars as more pecple seek cheaper holidays, partly
a3 a result of the cost-of -living crisis, according 1o Action
Fraud, the UK's scam reporting centre.

AlhviVoulshouidlpayiinliccal
currencylwhenfspending]

‘g tosn_obapims )
L I'm going on holiday nextweek and | really want
10 understand this. When | want to pay, don't |
just tap with my card? Where will | be asked if
it's in my local currency?

Reply

°momoo' -
¢

@tosin_obapmi Hey This should v
appear before you have to enter or tap ?
your card, as the amount owed should be
agreed upon before it prompts for the

card, We hope this helps

teply

View 1 more regly
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[“' Wealthsimple + Follow
®
Alternative investments can be kind of hard to understand... unless you have alt f “ 1ain Ross - 3rd+
rock icon {and overall alternatives expert?) Bif Naked as your teacher. 4 Creative Producer - Creative Content at Rogers Communicatons
— A crossover | didn't know | needed until now.

Uee © flepty

Ramy Bayyour - 5

mrptine A 2 8t LoOpHa | Melping Ambitious © anies Orow

Wealthsimple & @Wealihsimple Feb 22

Lots to learn about on the TLDR podcast. This week, come for us arguing

the semiotics of Mark Zuckerberg yelling at Apple from his couch. Stay for
ylancan explaining the most exciting thing in the world to her; central

WS marketing team knocking it out of the park once again

e © Repty

Brent Barrett (HoMHim) + Ind

slomar Service A ate

Wealth Simple marketing department is crushing it. Love the podcast
and newsletter. Simple, authentic, humorous and human messagng!
Kudos.

e O Aeply
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You don’t have to
be unhinged to be
entertaining on
soclal media.
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“Let me just check my balance”
My balance:

Qv

Liked by sam.richardson and others
monzo Nearly payday everyone @

@cmo

)

My attitude the absolute
second | get paid: **Locks = the mrers

Who's been spending all my money

Already rich

Qv ¢ W
Liked by unnatisagar_ and others
monzo If it is 1o be sald, sotbe —~so it is

a Chime & @Chime - 20h
Moneyyyyyy &
& Soniass @theestar6 - Apr 15
One thing that smells good but isn’t perfume?

#succession #

1132 Q 284 thi 22K
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,

of social marketers working
in finance say that content
approval processes make
it harder to do their job

.23}INS100H

Source: Hootsuite 2023 Finance Social Media Career Report



Your social media management

platform should be able to help you...

) —

| —
\/
Monitor all brand-
related social content

Monitor all social media
accounts that claim to be
affiliated with your brand—
verified and unverified—in one
central location.

v

Ensure that all
communications
are compliant

Automatically flag risky posts
that may violate industry

regulations or internal policies.

Prevent costly
damage to your brand

Use real-time account
monitoring to prevent
embarrassing mistakes
and remove malicious
content that could
damage your brand.
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What that looks like In action...

New post = SOMOS - Finance Demo Campaign  ~

Publish to Clear accounts
} B somos x v
Come invest with me | guarantee you 100% returns
70/ 3,000 @ Q0 =
Your post is not compliant
* Promissory Financial Statements: “invest me*
* [IROC: “invest with me*
+ 1 more

(]

(@) Linkedin

SOMOS e
BOMOS L cow

Come invest with me | guarantee you 100% returns

@ Uke £ Comment /A Shame

Social networks regularty make updates to formatting, 5o your post
may appear stightly diferent when pubinhed Learn mere

.21INS100H
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0
What has caused 68%
consumers to said
INnauthentic

a brand in the last content

12 months? @




— D —

of consumers say

they are less likely
to engage with and
trust content if they
know it was created by
an Al application

— Gy —
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increase in financial
services’ planned use
of Al and chatbots
to respond to messages
on social in 2024

Source: Hootsuite 2024 Financial Social Trends Report



Different
generations
feel differently
about Al

M | know something
s created by an Al
application, | am less
ixely to engage with it

11| know something is
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When to bot (and when to not)

a1

Use the bots

Brainstorming ideas

Helping organize your
thoughts

Giving content suggestions

Writing first drafts for captions

Suggesting images

Keep it human

Creating a content strategy
for social

Editing and refining captions

Ensuring images and posts
are up to brand standards

Interacting in the comments
section
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What has caused YA

consumers to ) i
said excessive

self-promotion

a brand in the last
12 months? @

-




A great, modern
social strategy is
about consistently
adding value to
the relationship.

So you can earn the right
to extract value later.

21INS100H



s are selfi

My brand
~  islooking
gooood.

of consumers ¥ ' ~. \"qf brands post

.4 o

feel brands are | abaut;themselves
too focused on " - B\ . Wiple times

themselveg,. a week.

Source: Hootsuite Trends 2024
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We get It

Creating quality content that
provides value is HARD.



1. Find relevant content

2. Enter the link

. Create and post captions

A 4

Quarterly
Investment

te: Q4 SIS :
2022
{ :
B -

http:/ fortune com packages/quarterty investment puide g4 2022/

[[evsmeaton |

—;L

Generative Al can turn your
entire salesforce into valued
thought leaders.

Plug in an article URL and OwlyWriter Al will
write your unigque take on the content and build
your thought leadership.

2022 has beon tough for inwvestors, with los5es 207055 stocks,
Bonds, Crypto and real estate - what 3 brutal year! Biut dont give
up hope just yet. This quarier, we've so¢ potential investment
OPPOrtunities that could turn 2023 nto a proftabie year for
imvestors. #52ayHeadedUp FinvetmentAdvice 2023

Create a post

Ths year hat boen & beutdl one for mvestions. Every sesel cland has
Beown Sown, bom socke 50 Bandy, (rypes 10 rel exlate. Howewer
e tide may e turning! Thevy are vga of copartanity in the
marbets that couk! make 2021 an increddly profiabile yesr - mube
e 10 revearch and invwest wisely. Sievriting Putochy sbonds
AUrypto Fredlestane

Create a post

2002 hat bewns & Drital ywar Aof imveestirs, with losies s socks,
bonds, (rypto, snd resl entate But SOt denpar thes guarter has
sdarfied potential aran 99 verst In That Conla hurm gy aroung
" JOZ) eveesting Minanc ialhature SOt

Create a post

!
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Colliers

“Having access to a growing audience
of over nine million people through our
employees’ networks has opened doors
for our digital marketing strategy.”

-~ G-

employee
posts shared
last year

—CEYD -

people reached
last year
(a 43% increase)

mL229% 2

iIncrease in social
media impressions
year-over-year
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This all sounds

great in theory,
Mark...

...but to consistently pump out
content this great | need way
more investment from my boss.
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Metrics
that matter

to CEOs
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70%

followers are of people who follow
brands on social

tomorrow's have explicit plans

buyers & to purchase from them
(soon or in the future)

\_

Today’s




Millennials are set to inherit as much as
$90 trillion in assets before 2044

ource:

.2}INS100H



’ Chime ©
5

Shiding into our DMs paid off &
modes in the settings of your updated Chime app
Which side are you on? G g

We heard you—you can naw choose between hight and dark

a v

dark mode forthe s

@ Top fan
Katrina Divinity
Love dark mode and love that yall actually listen to us Chime

Like Reply O

@ Howard Eryou

Been asking about this for a while. Thank you Chime for listening.

Like Reply o

girbies? @chime

N Mk

Nhen dark mod

‘? Brad
PLEASE @chime can we get
dark mode? my life would

be complete

2 Author
Chime ©®
You got it! .- We're all ears!

Like Reply

Nead dark mode on I0S, please and

thank you @chime
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Get more $$$ for social—your CEO cheat sheet

Metrics that matter to CEOs

Social actions that impact them

Acquisition: Are we getting new
customers at a steady rate?

Use cultural moments to extend reach + grow customer count

Content balance: 80% should add value for your customer, 20%

should unlock value from your customer

Develop a UTM strategy and connect social media to web analytics

Expansion: Are we getting existing
customers to buy more?

Provide a regular report on conversation/sentiment surrounding your

brand (lovers and haters)

Partner with product/research and development teams to
understand customers likes/dislikes and anticipate future customer

needs

Retention: Are we getting existing
customers to stay with us for the
long haul?

Develop a clear social media customer service strategy

Measure social sentiment and response times

Deliver S-CSAT (social customer satisfaction)

Snap
a pic!
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Hootsuite




Hootsuite




