Content Library
Best Practices For
Personalized Marketing

inancial institutions are increasingly turning to personalized messag-
ing to engage their audiences effectively in the ever-evolving digital
marketing landscape. A well-organized and versatile content library
is the backbone of any successful personalized marketing strategy.
Marketing teams, from copywriters to marketing managers, play a piv-
otal role in curating and maintaining this library, ensuring it aligns with the
unique needs of their financial institution.
Here are some best practices to consider when creating a content
library for a personalized marketing message platform:
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Tag For Precision
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Efficiently tagging content (text, image, video, etc) is fundamental in organizing a
content library. Tagging allows for easy categorization and retrieval of content pieces
based on themes, products, or target demographics. For instance, tags could include
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“savings accounts,” “retirement planning,” or “millennial audience.” This streamlines
content creation and facilitates precise targeting when building personalized cam-
paigns. However, it's important to establish a standardized hierarchy that can be

applied across content: insights are only as good as your data quality.

Establish Strong
Brand Guidelines

Maintain a cohesive brand identity by establishing and adhering to strong brand
guidelines. Consistent branding across all personalized messages fosters trust and
recognition among customers. Ensure that all content, even when personalized, reflects
the core values, tone, and visual elements of your financial institution’s brand. This

consistency reinforces brand loyalty and builds a strong connection with customers.

Modularize
Campaign Content

Embrace a modular approach to content creation that goes beyond the conventional
breakdown of campaigns into reusable components. By incorporating modular cam-
paign content, marketers can unlock the power of continuous multi-variant testing for
execution optimization, scalable across diverse populations. This approach facilitates
seamless mixing and matching of content elements, such as headlines, body copy, calls
to action, and visuals, allowing marketers to create an array of personalized messages
without the need to start from scratch. Moreover, the modular campaign content frame-
work offers a nuanced perspective on campaign performance. It enables marketers to
identify specific components that may be driving negative lift, a crucial aspect often

overlooked in aggregated lift percentages.

Customer Profiles
And Behavior
Segmentation

Tailor your content library to align with your customer base’s diverse profiles. Estab-
lish customer personas based on behavioral, demographic, and psychographic data to
create content variations that resonate with each audience segment’s unique needs and
interests. Consider leveraging advanced Al to create data-driven microsegments — the
smaller the groups, the more targeting your marketing campaigns can become to drive

conversion, retention, and monetization.

Leverage Generative
Al Tools

While all these practices benefit the marketing organization individually, having a
platform that ties these best practices together creates synergies that build on each
other. For example, strong brand guideline assets and modular campaign content can
be used to feed generative Al tools that, when considering specific customer profiles,
can generate hyper-personalized marketing campaign content. Coupled with the tags
assigned to each content piece, you can report on what type of messaging resonated
most with specific user segments to inform your next marketing campaign.

A well-curated content library is a strategic asset for financial institutions aiming
to implement effective personalized marketing campaigns. By following these best
practices, copywriters and marketing managers can create a dynamic and efficient
content repository that not only streamlines the content creation process but also en-
hances the impact of personalized messages on their target audience. As the digital
landscape continues to evolve, staying ahead with a robust content library ensures
that financial institutions can deliver personalized, relevant, and impactful marketing

messages to their customers.
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